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You will hardly find a business that doesnt know how
important content is and why it should be created.
However, when it comes to planning and writing,
there are many challenges for content marketers.
These include questions like what to write about
a particular topic, how to make your content appear
on good positions in SERP and where to distribute
it, how to measure content performance, and
subsequently adjust your content strategy.

The modern content marketer, along with knowing
the audience’s needs and being a good writer, should
also be a bit of an SEO specialist, a PR manager,
and an analyst. Considering the lack of knowledge
and practice in some of these areas, it's no wonder
that many of them feel confused and helpless. And
even if you are a professional across the board,
it still takes a lot of time and effort to implement
everything neatly.

We at SEMrush know how painful it can be, and
that's why we have created this guide explaining
how to implement each step the right way, and with
a minimum of time investment, using our tools. We
are also constantly working on the development of
a comprehensive toolkit to help content marketers
of all skill levels reach their goals with minimal effort.

Content Analysis — Content Optimization — Content Ideation

(Content Audit tool) (SEO Writing Assistant) (Topic Research)
Content Management Content Creation
(Marketing Calendar) (SEO Content Template)

[ Content Performance —— Distribution
(Post Tracking tool) (Brand Monitoring tool,

Social Media Poster)
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@

(]

This guide is for content
strategists/digital
marketers that choose
the content approach

as a key marketing
strategy. In this guide,
we'll show you how

to carry out content
marketing from A to Z
using SEMrush.

?

It is also for content
writers who work

on article structure,
content optimization
and distribution.



Content Analysis
& Optimization
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Content Analysis &
Optimization

A strategic approach to content when you could update old material:
creation implies that no content should  older pages have a ranking advantage,
be created out of the blue. Before so it makes more sense to optimize
writing a new piece, you need to know them rather than create new ones.
how it's going to fit into your current
content strategy and serve the goals
that you set for your website.

With all this in mind, step one for
any content strategist is a proper
content audit.
Moreover,sometimesit'snotnecessary

to produce new content from scratch,

Content Audit

@ Tools to use: Content Audit

Analyze and assess your content based on SEO/user behavior/engagement
metrics.

A content audit is a comprehensive task, and should involve monitoring of var-
ious performance metrics. But whatever you do, your ultimate goal is to create
an optimization plan that includes a list of pages to update / optimize and new
materials to create.

Each metric should not be considered as a sole measure of success, since only a
combination provides a full picture. These are the main metrics that you should
constantly monitor:

e Traffic and user behavior signals,
e Social media engagement,

e Backlinks,

e Search queries,

e Organic positions.


https://www.semrush.com/content-audit/?utm_source=PDF&utm_medium=all&utm_campaign=Content_Marketers_2
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In the Content Audit tool, you can monitor each of these metrics in dynamic.
To begin using it, set up the tool by selecting the subfolders from your
sitemap.xml file.

Select domain subfolders you want to audit

We've built your domain structure based on you sitemap.xml file. Change

e' Please note that we'll only audit 20,000 URLs.

Jabout (3 URLs)
Jfteam (1 URLs)

fblog (3,062 URLs)

[Features (21 URLs)

Jkb (318 URLs)

[frnews (425 URLs)
Jcategory (39 URLs)

Jwebinars (484 URLs)

URLs without subfolder (16 URLs)

. Checked 1 subfolders
Start Content Audit and 3,062 URLS

Traffic and user behavior signals

How many users read your content? How much time do they spend on a particular
article? Are they ultimately satisfied?

There are five metrics that will help you answer these questions and all of them
can be found in the Content Audit tool.

Sessions shows the total number of Sessions, where a Session is a period of time
a user is actively engaged with your website.

Avg. Session Duration demonstrates the average length of a session.
Pageviews is the total number of times the page has been viewed.
Avg. Time on Page shows the average time a user spent viewing a specific page.

Bounce Rate is the percentage of users that left the particular page without visiting
any other pages on your website.


https://www.semrush.com/content-audit/?sm2workspace=content-marketing&utm_source=pdf&utm_medium=pdfEN&utm_campaign=Content_Marketers_2
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Content Analyzer: SEMrush

Content Audit = Post Tracking

Select a filter view v | | Filters ‘
Pages Shares Backlinks Pageviews v
3.1K 582.3K .z 273K 153.5K .=

e - [

[ All ‘ In progress ‘ Done | Not set ‘

Subfolder/URL WorkFlow Status.
Total Shares =
© Dane 2450
Z
+ add tag
® Inprogress 165 0
&
+ add tag
© Notsat 130
2
+ add tag

Avg. Time On Page

0:21:15 .

59

46

186

119

0
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Settings
Bounce Rate Google Search Console
4.7% -15% 36-2K +96%
‘ Search ‘Q|
Coogle Analytics (last 30 days)
Backlinks
Pageviews = Avg. Time on Page = Bounce Rate ©
108 0 92K + 1:07:14 2.6% T
58 0 5K + 0:56:39 * 1.4% L
70 44K 0:24:55 5.4% 1

You can switch between Sessions and Pageviews data for every page by simply
clicking on the ‘Pageviews’/'Sessions’ button at the top of the report.

Content Analyzer: SEMrush

Content Audit  Post Tracking

Select a filter view v ‘ ‘ Filters ‘
Pages Shares Backlinks Sessions v
3.1K 582.3K .3 273K 119.7K 3=
‘. + Add column ‘ [All ‘ In progress ‘ Done | Not set ‘
Subfolder/URL WorkFlow Status
Total Shares
Done 245 0
&2
+ add tag
- © Inprogress 165 0
2
+ add tag
© Not set 130
2
+ add tag

Avg. Session Duration

0:09:28 -+

Shares

46

186

119

Settings
Bounce Rate Google Search Console
4-7% -15% 36.2K +96%
Search |Q‘
Google Analytics (last 30 days)
Backlinks =
Avg. Session Duration = Bounce Rate ©
108 0 83K & 0:07:16 2.6% T
58 0 4.4K * 0:09:03 1.4% 4
70 34K 4 0:07:22 ¥ 5.4% +

Each of these metrics is a source of insight on improving your content strategy.
Forexample, a small number of sessions may indicate a poor choice of keywords.
The rest often signal that you don't give your audience what they expect to get.
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Social media engagement

In this section, you can see the number of shares across various social media:
Facebook, Twitter and LinkedIn. Sorting the pages by the total number of shares
in each social media can help you see what posts get the most engagement and
determine your audience’s preferences.

For instance, if one of your Facebook posts gets significantly more shares than
usual, it could be a sign that the topic that you're talking about is popular with
your Facebook audience, so it makes sense to create a discussion around it or
deepen the research and produce more content.

Shares
SubFolder/URL WorkFflow Status Author Words
Total Shares + f v in
(© Not Set 2374 41K 0 38K 231 0
5

+ addtag
(© Not Set 1835 37K 0 78 36K 0

=

+ add tag
2 (© Not Set 4031 35K 0 854 26K 0

+ add tag
(® Not Set 1037 3.4K 0 26K 855 0

2

+ add tag

Backlinks
Sorting the pages by number of backlinks is a good way to analyze what content

has the best referral potential. In the Backlinks column, you can see how many
backlinks a certain page has and how many of them are new.

Shares
Subfolder/URL Workflow Status
Total Shares T L 4 in

(© Not Set 276 +2 59 217 0 8110
2
+ add tag
(©) Not Set 3.4K 0 2.6K 855 0 696 0
2
+ add tag
(2 (© Not Set 284 0 53 231 0 691 0
+ addtag
(1) Not Set 210 0 40 170 0 €87 0
(%
+ add tag




= 10/46

Later on, you can analyse the pages with the richest backlink profiles to look for
link-building ideas for other materials.

Search queries

If you connect your Google Search Console account, the Content Audit tool will
also give you the number of Search Queries your page was displayed for in
Google search results.

Google Analytics (last 30 days) Google Search Console (last 30 days)
Subfolder/URL Workflow Status  links
Sessions Avg. Session Duration Bounce Rate Search Queries 5

2 (® Not Set 0 3K v 0:07:55 1 4.9% 1 2.5K +1282

+ add tag

® Done 0 83K ¢ 0:07:16 1 2.6% 1.5K +647
2

+ add tag

(D Not Set 0 1K ¥ 0:04:25 4 6.5% 1 431 +312

2

+ add tag

Data from your Google accounts represents the last 30 days. If you click on the
search queries’ number, you'll see the Top-5 Search Queries for your particular
article and the position it has in Google.

Type task ‘ Add Task

+ Add task «Delete»

+ Add task «Rewrite»

Metrics for URL by Date| Top-5 Search Queries

Jul 28 - Aug 26,2018 Position

map 1
sitemap generator reviews 1
how to get sitemap of website 1
how to map a website structure 1
blog sitemap example 1

Save today's data

Monitoring your search queries will reveal insights into how people actually find
your article among other search results and give you the opportunity to find new
keywords to target.
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Organic Positions

Tracking your content performance for target keywords is crucial for visibility.
In the end, it's the keywords that users search for, so getting your content to the
first page of search results requires constant monitoring.

Also, checking how much engagement your post gets on social media and how
many backlinks it earns is an unending source of motivation.

And last but not least, it's always useful to keep track of your competitor's
performance, paying special attentiontotheirmostpopularorrecent publications.

To do this, you can add the posts that interest you to the Post Tracking tool.

Dashboard > Projects > semrush.com > Content Analyzer = user manual

Content Analyzer: semrush.com

Content Audit | Post Tracking

+ New group #* Edit group

URL Referral Traffic Keywords Shares Backlinks
4 134 +79 7 +6 5.3K +24K 99 +51
[ Add article Url to start tracking BTN Articles added: (2 40
Search by URL or title By resource By author By tag
| & search | [ v [ v [ v | [ Resetfiter
URL = Referral traffic () Keywords (i) Shares © Backlinks =
Feb 02,2018 [E] Words: 2,228 73 3 2K 4 Daily changes mf
5 Brands Share Their Content Marketing Process no added +3 new +120 new +1 new
https://contentmarketinginstitute.com/2018/02/brands-marketing-process/ [ no lost no removed no removed
P . . 7 suggested
contentmarketinginstitute.com Nichole DeMeré + add tag @ Top contributors
Mar 12,2018 [E] Words: 1,540 55 1 514 30 Daily changes o
How to master copywriting for SEO | Search Engine Watch no added no added no added no added
https://searchenginewatch.com/2018/03/12/how-to-master-copywriting-for-seo/ 12 no lost no removed no removed
searchenginewatch.com David Rosam <+ add tag

@ Top contributors

Here, you can select the target keywords of your post by clicking on the Add
keywords button. You can add the keywords of your choice, or select the ones
suggested by SEMrush.


https://www.semrush.com/post-tracking/?sm2workspace=content-marketing&utm_source=pdf&utm_medium=pdfEN&utm_campaign=Content_Marketers_2
https://www.semrush.com/post-tracking/?utm_source=PDF&utm_medium=all&utm_campaign=Content_Marketers_2

Keywords you track Location: EE United States v | Device: GJ Desktop
Keyword Position Volume CPC Action
content marketing process 3 20 15.89 Delete
marketing process 20 L1 720 2.64 Delete
share market process 29 1 20 0 Delete
+ Add keyword

Recommended to track

Keyword Position Volume CPC Action
brand creation process 14 10 0 Track
brands with good marketing 18 30 0 Track
five gaps in the marketing process 69 90 0 Track
high 5 marketing 94 20 0 Track
marketing and marketing process 20 50 0 Track
marketing share 33 10 2.06 Track
top marketing brands 19 30 0 Track

The Daily changes button will take you to the charts with the:

e Post referral traffic trend,

e Visibility trend,

e Shares growth trend,

e Daily changes trend, and

e Backlink trend.
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These charts will give you new insights into how your performance for a certain
article is changing daily. The charts’ data can be filtered for the last 14 days,
1-3 months, or all time.

Total and daily changes

Keywords Referral Traffic

3 no changes 79 no changes

Referral Traffic

120
100
80

60

Shares

ZK no changes

f

40

Article tracking started

20

0
Aug 19

Aug 21

15 .55

ZK no changes

Backlinks

4 no changes

last 14 days

August 31,2018

Changes
Total

Aug 23

Aug 25

Aug 27 Aug 29

1M 2M  3M  Alltime

79

Aug 31



= 13/46

If the page rankings have dropped and do not improve over time, it's the right
moment to check for optimization opportunities.

Allthe content performance metrics are interrelated indicating one thing: whether
your audience likes your content or not. It's not enough to monitor just one of
those metrics, as the others can be a good source of ideas for optimization and
improvement. To keep track of all the optimization work that you do, you can edit
the Workflow section in Content Audit.

Content Audit  Post Tracking

Select a filter view v || Fitters | " Settings
Pages Shares Backlinks Sessions v Avg. Session Duration Bounce Rate Google Search Console
3.1K 582.7K .« 27.3K 122.4K . 0:09:48 .- 4.6% 5% 35.6K .o2u

| + Add column ‘ [All ‘ In progress ‘ Done | Not set | [create seo friendly content| > ‘C\‘

SubFfolder/URL Workflow Status Content Update on & Status Code Title Meta Description
/blog/how-to-create-seo-friendly-content-with- (@ Inprogress Jun21,2018 200 How to Create SEO Friendly Content with SEMrush Need help creating compelling
semrush/ 2 2 months ago the break down of these Cont
help you with ideation and the
+ add tag

Here, you can add single tasks, such as “Get 5 backlinks from www.website.
com” or “Update meta tags”, assign different statuses to those tasks and then
evaluate the results of your optimization efforts.

https://www.semrush.com/blog/how-to-create-seo-friendly-content-with-semrush/ B sendfeedback X

+ add tag
Title: How to Create SEO Friendly Content with SEMrush Type task \ Add Task
Meta Description: Need help creating compelling content that will rank well? See the break down of
these Content Marketing tools that can help you with ideation and the optimization process. Aug 23, 2018: Get 5 backlinks from www.website.com m

Aug 23, 2018: Update meta tags m

Author Olga Smirnova | Publication Date Jun 21,2018 + Add task «Delete»

+ Add task «Rewrite»

How to Create SEO Friendly
Content with SEMrush «

Metrics for URL by Date  Top-5 Search Queries

Go to SEO Writing Assistant whenever you're ready to optimize your article.
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Optimization of Existing Content

@ Tools to use: SEO Writing Assistant

@ Get a detailed list of insights on how to create or improve your content.

Sometimes it makes sense to just leave the page as it is, if it brings traffic, has a
lot of backlinks, and gets good user engagement. But if the results of a content
audit show that there is still room for optimization, don't hesitate to take action.

SEO Writing Assistant was created to shed light on what exactly can be
improved in your content piece. It's an add-on for Google docs and WordPress
that analyzes how well your text complies with the recommendations based on
your top-performing rivals we provide you with.

To begin using the add-on, set it up in your browser and open it up in your
document. SEO Writing Assistant will instantly give you live metrics and
actionable recommendations on how to improve your existing content.

E [Update] How to Create SEO Friendly Content with SEMrush o a .

File Edit View Insert Format Tools Add-ons Help All changes saved in Drive

™ o~ @ T 100% - Normaltext - Arial - 12 v e - A SEMrush SEO Writing Assistant X

. IR R N N R N R A B AR S e
Recommendations Plagiarism

Overall score ©)

How to Create SEO Friendly Content Perfect 951
i .| | [ ]

with SEMrush

We have discovered that out of over 200 ranking factors that Google takes into account, v Readsabllity Scoredefinition

67 of them are related to content creation. So the challenge for content marketers is to 54.6 Fairly difficult ~ Target 50.0

create compelling content and optimize it at the same time. But how does one optimize

a piece of content effectively? We can help! Your texts difficulty corresponds to 10th to

12th grade level education. This is just

To boost your inspiration and to help you optimize your content, SEMrush created the about what your audience expect.

complete workflow for a content creator. It won't write a text for you, BUT it will:
e Give you new content ideas. v Words

e Show you what people search for on the internet related to your topic. 1 s71 8 Target 1,479

e Suggest headlines that resonate with your target audience the most. Reading time: 8.5 min

e Show you the best performing competition for your topic to learn from.
= Menu


https://www.semrush.com/swa/?sm2workspace=content-marketing&utm_source=pdf&utm_medium=pdfEN&utm_campaign=Content_Marketers_2
https://www.semrush.com/swa/?utm_source=PDF&utm_medium=all&utm_campaign=Content_Marketers_2
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Implement optimization ideas

All the metrics in SEO Writing Assistant are interactive, which means they
are altering on a live basis depending on changes you make in your text.

Overall score is a metric which shows the quality of your content, taking into account
all of the metrics below. The closer the number is to 10, the better SEO optimized
your text is.

Readability is the ease with which a reader can understand written text according to
the Flesch reading ease score formula. Try to match the target number, which is an
average for your top 10 competitors in Google. The add-on will also identify hard to
read sentences and long words in your text and highlight them with grey. This feature
is available for English only.

[Update] How to Create SEO Friendly Content with SEMrush ~H =] .

File Edit View Insert Format Tools Add-ons Help Allchanges saved in Drive

M~ ~ @m T 100% - Normaltext -  Arial - 12 v | e /S A SEMrush SEO Writing Assistant x

1 0

Gl L a2 L a3 e 4 L B | 6 i T
. . Recommendations Plagiarism CED

Decide What Language to Use and What Length to Stick to

v Readability Score definition
Experienced writers know what content length works best for their target audiences, and 480
based on demographics they understand how difficult the storytelling language should -\J" Difficult iargetS0.0
be to keep an audience reading. But what if you need some help in these areas?

Your text's difficulty corresponds to college
SEO Content Template will give you a hint — check the next section in the tool, called level education. This is just about what

‘Key recommendations’, which will provide you with semantically related keywords to your audience expect.
enrich your text with, a readability score to stick to, text length, and possible sites to get
backlinks from.

Hard to read sentences: 45

1 SEO Content Template will give you ...

jons (based Google top 10 rivals) 2 Sometimes employees actually take ...
. 3 SEO Writing Assistant is an add-onf...
 your arch pieces of content  search engines  webpages  meta descriptions.
keyword research  seo friendly content  great content: imizatic i blogposts  write content ShQW a”

dontforget casestudy  examplesof content marketing keyword density  content marketing strategy  socialmedia  intemal links

Long words: 1

Backlinks « Try to acquire backlinks from the Following domains: neilpatelcom (7 shotblogs.com (7 theinnovationenterprise.com (7 blogzet.com (7
esimoneycom | expresswierscom 2 heloco 3 thlogecom 5 onesmablogaom (7 | mompreneurmediacom & upckycom €7 1 language/vocabulary
urbanlegendweb.conz (7 scoopit 7 serpstatcom [ e 2] 2
omahamediagroup.com 7 domainstats.com (7
= Menu

Words will calculate the number of words in your text and will set a goal according
to the average word count in your niche. You can also track the approximate reading
time of your content piece.

Target keywords are the core of your text, on which all the recommendations are
based. You can change them at any time to change the topic or get more precise tips
for your content.

Recommended keywords are words that are semantically related to your seed key-
words. Once you use them in your content, they will be highlighted with green in the doc.

Title shows you recommendations for your headline.
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The above recommendations will make crawler bots friendlier to you and
help your audience spot your article in an endless Google list.

When you clearly have a plan of what content needs to be optimized, you
can share your documents with SEO Writing Assistant running with your
freelance copywriters and monitor their work.

Check your text for originality
The plagiarism checker feature in SEO Writing Assistant detects the total

percentage of copied words in your text and identifies original sources of
content from across the internet.

SEMrush SEO Writing Assistant X

Recommendations Plagiarism

Metrics are up-to-date.
Last update: Aug 23, 2018 « 12:46 PM

Plagiari t ' i '
agiarism percent @ It's available for all languages and is

70% extremely useful if you want to check
your own content for originality or
monitor the work of your freelance

Top sources: . )
and in-house copywriters.

¢ The Ultimate Guide for Content
Marketers by SEMrush (2

60 % copied (1,211 words)

» How to Create SEO Friendly Content
with SEMrush 2
10% copied (209 words)

= Menu
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Recrawl your pages

To finalize your efforts, you need to make sure that your updated pages are properly
reindexed, otherwise Google won't be aware of the changes that you've made.

To do that, find Fetch as Google in your Google Search Console menu and then
type in the page URL in the input bar and hit Fetch and render.

Fetch as Google

See how Google renders pages from your website. Learn more

https:/fwww.yoursite.com/

Leave URL biank to fetch the homepage. Requests may take a few minutes to process.

— B 1o ] Feron o nevoen

Content optimization, as with any other SEO activity, takes time. However, it does not
require as much effort as creating content from scratch, which involves additional
stages. If you want to know more about dealing with content at ground zero, take a
look at the next chapter.
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Content creation should not be dictated
by your editorial calendar. When you
write a new post for your blog, it has to
solve your user's problem, otherwise
it's going to disappear unnoticed. The
Internet is full. Everybody understands
thatbut not everybody is ready to accept
this reality and rethink their content
strategy. Be the frontrunner and focus
on value for the users in your writing.

At the same time, you need to
make your work visible, that is, your
texts should be SEO optimized and
competitive. To write copy like that you
need to know what else is out there,
what your competitors are doing and
what the requirements are for the text
in your niche. Add this to the results of
your content audit and you have your
content strategy formula.

Taking this into consideration, content creation usually involves the following

components:
e Keyword Research,
e Gap Analysis,
e Content Ideation,

e Optimized Content Creation.

Keyword research

@ Tools to use: Keyword Magic tool

@ Build your keyword strategy from a single seed.

It's hard to say which came first: topic or keyword research. To look for hot
topics you need keywords, and to research keywords you need to have a
precise topic in mind.

We suggest that after selecting a general topic to write about, you should focus
on finding related high-volume keywords.
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You can find the keywords with the exact characteristics in the Keyword Magic
tool. By typing in your seed keyword, you'll get a list of related keywords sorted
into relevant groups.

Seed keyword: I dog clothes | Apply | | B US v |

[All | Questions ‘ [ Broad Match | Phrase Match | Exact Match | Advanced filters A

Include keywords Exclude keywords
‘ Broad Match v [ l AND [ Exact Match v l ]
Words count Volume KD % CPC (USD) Com. SERP Features
‘ 3 | 5] : s 1] : 3] | 5 ] 5] | : 5 | [ 1setected v | x
By num of keywords By volume All keywords
Total volume 3,670 | Average difficulty 78.75% 2 Export to XLSX H+ Add to Keyword Analyzer ‘

All keywords 3,670
g Thar 1590 @ 1 Keyword - e o e = Com. = SERPF. S
> get 90 ® ] how to make dog clothes (+] 720 80.06 04 05 3
ke e @ T howto getdog hair off clothes (+] a0 8874 082 075 2
> remove 580 @ ,

7] how to get dog hair out of clothes (+] 390 87.78 0.64 0.86 2
> size 80 @ =

|  dog clothes size chart [+ ! 320 55.68 0.95 0.18 3
> chart 340 @ e

The structure of your future post can be considered as a list of your keywords.
H1 title should usually contain a keyword with the highest volume, H2 — a
long-tail keyword with less volume, H3 — a more precise keyword with even
less volume etc.

Once the structure of your post is ready, working with the text is easier, since
every chapter focuses on the limited number of topics.
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Gap Analysis

@ Tools to use: Topic Research

@ Find the gaps in your content logic.

After you've completed your keyword research, next you need to identify if new
content on a specific topic would be of benefit to your website. One of the ways
to do this is to find out whether your competitor has any articles on this topic
and check if you have similar content to compete.

In Topic Research, you can quickly identify if a specific domain has any content
on a topic you're interested in. The tool will highlight those subtopics with green.

dog clothes X ‘ United States (Desktop) ‘ ‘ petsmart.ca b4 ‘ l Get content ideas ] = Favorite Ideas &
© Free Shipping Q © Large Dog Clothes Q © Dog Life Q
Topic Efficiency: High Topic Efficiency: Medium Topic Efficiency: Medium
= $1.99 Wholesale Dog Clothes,Shoes,Dog Collars FREE... =i Hefty Hounds: Large Dog Clothing & Accessories, Dog... =i Gift for Dog Lovers | Unique Gift Ideas for Dog Owners
= Amazon.com: Apparel & Accessories = Amazon.com: Apparel & Accessories = Amazon.com: Apparel & Accessories
@ Clearance Dog Clothes & Coats - Cheap Prices = Dog Clothes: Puppy & Dog Outfits & Apparel ‘= Dog Clothes, Shoes, & Apparel
Show more v Show more v Show more v
© Boy Dog Clothes Q i © Girl Dog Clothes Q i + Petco Dog Clothes Q i
Topic Efficiency: Medium Topic Efficiency: Medium Topic Efficiency: Medium

URL: ...-charts-H0012c.html (7

=i Amazon.com: Apparel & Accessories =i Amazon.com: Apparel & Accessories n - :
= Dog & Puppy Supplies, Services & Accessories
= Dog Clothes, Shoes, & Apparel = Dog Clothes, Shoes, & Apparel
- 9 PP ~ i PP ‘@ Dog Clothes, Shoes, & Apparel
= Dog Clothes: Puppy & Dog Qutfits & Apparel = Dog Clothes | Pet Apparel | Funny Fur
- g BRY. 2 e ~ 9 l 2e I y ‘@ Dog Clothes: Puppy & Dog Outfits & Apparel
Show more v Show more v Show more v

Using this feature, you can find out:
® What kind of content you need at the moment,
e What topics are covered better by your competition, and

e What topics are not covered at all.

It is a great source of ideas for your new post and a simple way to identify gaps
in your content logic.


https://www.semrush.com/topic-research/?sm2workspace=content-marketing&utm_source=pdf&utm_medium=pdfEN&utm_campaign=Content_Marketers_2
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Content Ideation

@ Tools to use: Topic Research

@ Gather ideas for the best topics and headlines in your niche.

Finding ideas is not the same as finding precise topics and the best headlines.
However, a “shouty” headline is what often makes the whole post. 8 out of 10
people only read the headlines, so if yours is not catchy enough there’s a fairly
high chance people won't click on it.

Once you've conducted the gap analysis and spotted the topic that you haven't
covered yet, your next step will be to create content on it. The Topic Research
tool will help you find the most trending subtopics and headlines for your topic.

Allyouhavetodoistosimplytypeinyour seed keyword andyou'll see adashboard
with the most popular resources posting on the related topics.

Topic Research: dog clothes e»

Contentldeas = Favorite Ideas  Trending subtopics

‘ dog clothes X ‘ United States (Desktop) | | Search content on domain ‘ [ Get content ideas ] = Favorite Ideas @
[ [l Cards ‘ [=] Overview | 5 Mind Map & Trending subtopics first @) Prioritize topics by: | Volume v |
o) o) Volume

Dog Apparel Q i Designer Dog Clothes Q Free Shipping Difficulty

Volume: 2.9k Volume: 1.9k Volume: 27.1k Topic Efficiency
we'd like to add even more

,d Amazon.com: Apparel & Accessories ,4 Designer Dog Clothing .d Amazon.com: Ap
parameters

‘= Dog Clothes, Shoes, & Apparel ‘= DOG Pet Boutique: Welcome Best Pet Store = Clearance Dog C| you can use to prioritize your
results by.

- - i i - i

= Dog Clothes | Pet Apparel | Funny Fur = Doggie Design = Dog Clothing &S Let us know what parameters
you'd like us to add:

Show more v Show more v -
Specify prioritization
parameters

Girl Dog Clothes Q Large Dog Clothes Q : Boy Dog Clott m

Volume: 1.6k Volume: 1.6k Volume: 1.6k

= Amazon.com: Apparel & Accessories =4 Hefty Hounds: Large Dog Clothing & Accessories, Dog... =4 Amazon.com: Apparel & Accessories

= Dog Clothes, Shoes, & Apparel = Amazon.com: Apparel & Accessories = Dog Clothes, Shoes, & Apparel

= Dog Clothes | Pet Apparel | Funny Fur '@ Dog Clothes: Puppy & Dog Outfits & Apparel = Dog Clothes | Pet Apparel | Funny Fur

Show more v Show more v Show more v

By default, the tool will show you trending subtopics first, which is a great op-
portunity to focus on your audience’s interests. Trending subtopics are the most
popular subtopics over the last 60 days across the internet, and the number of
articles on these subtopics is growing.


https://www.semrush.com/topic-research/?sm2workspace=content-marketing&utm_source=pdf&utm_medium=pdfEN&utm_campaign=Content_Marketers_2
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You can prioritize the results by volume to look at the most popular subtopics
first, by difficulty to see the keywords with the highest difficulty first, or by topic
efficiency to get the most efficient topics first.

For each resource, you can see the most popular headlines, questions with the
seed keyword and related search queries to expand your keyword coverage.

Designer Dog Clothes Subtopic Volume Difficulty Topic Efficiency
1900 63.25% High

Headlines (10) Questions (61)

=l Designer Dog Clothing 2 [Au ‘ What ‘ Why ‘ Pihere ‘ fow | b ‘ £o ‘ Can ‘

= DOG Pet Boutique: Welcome Best Pet Store £ What is the best website for buying dog clothes?
= Doggie Design ' What are the best designer Clothes far Dog?
< Dog Clothing &£ Can cats wear dog clothes? Why or why not?
<« Designer small dog clothes £ Where can | get t-shirts customized For my dog?
Posh Pet Glamour Boutique & Which site is good for dog clothes?
The Best Dog Clothing Brands for Stylish Pet Clothes £ What clothing lines have a dog as part of their logo? Why?
Dog Apparel | Dog Clothes | Dog T-Shirts 2 What are the best online shopping for pet accessories?
Designer Dog Apparel : Dog Clothes 2 What is a good website for dog clothes?
Designer Dog Clothes | Dog Clothes | Dog Hoodie £ What should | take into consideration when making dog clothes?

What types of dog accessories should | buy For my pet?

When did clothes on dogs become popular?

Related searches (8)

‘ designer dog clothes gueci H designer dog clothes wholesale H chanel dog clothes H designer dog clothes burberry H gucci dog clothes H luxury pet boutique H dog boutique online

‘ luxury dog clothes \

The bullhorn color code indicates how popular the headline is in terms of backlinks.

If you are a visual person there is a Mind Map view that you can switch to at
any time. This view is essentially a more visual presentation of your topic cards,
along with headlines, questions and related searches.

To be familiar with the | e« o &

latest trends around the Bolfies

topic and attract your _ ‘
readers with the shout- AU N A e

iest headlines and the e S
most relevant content, o o e
perform this research e S

regularly to stay on top
of things.

9 ogs,,
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SEO-friendly Texts

@ Tools to use: SEO Content Template

@ Create SEO-friendly texts based on industry best practices.

Getting high ranks in Google implies that your content is SEO optimized.

But search optimization does not mean using keywords in every sentence.
When users search for a particular term, they expect to see a text of a certain
length, readability and depth of analysis. Moreover, they have to click on your organic
snippet or backlink anchor first. And if the anchor text is written on the referring
side, the snippet is something you create yourself by writing the meta tags.

You can consider all of these factors even before writing your copy if you take a
look at what performs best on the SERP.

When you've found interesting topics

© Boy Dog Clothes Q i in Topic Research, you can get a list of
Toic Efficiency: Mediuf ot ieas on this topic SEO recommendations for your future
O Tl text by creating the SEO Content
:4 Amazon.com: Apparel 8 : H
Schedule content task Template In-one Clle'

= Dog Clothes, Shoes, & A

[ Create SEO template

-
= Dog Clothes: Puppy & D
& Dismiss this card
Show more v

You can also type in an additional combination of keywords to get SEO tips on
all of them at the same time.

Create well-crafted SEO-friendly content

We analyze your rivals' content and give you ideas to write a winning optimized content.

4 keywords
United States (Des... s ] Create SEO Template

e & L et e claths ¥
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These tips are based on the results of your top-10 rivals on Google, so if
something works for them it might also work for you.

In the Key recommendations section, you can find semantically related words
that usually appear in the texts next to your target keywords. Using them
enriches your copy.

Key recommendations (based on your Google top 10 rivals)

Semantically related words « Enrich your text with the following semantically related words: - smalldogs ' doglife  furry friend ' = diydog
dogsweater | needleandthread ' dogcostumes ' dogvest @ dogshirt = quickandeasy @ dogsand cats
stepbystep ' giftcards | fityourdog = wintercoat ' doghoodie ' dogapparel ' puppydog @ dogcoat

clothes for small

Backlinks « Try to acquire backlinks from the Following domains: = mostvaluablenetwork.com [ | alltheinternet.com (4
acculturated.com [ roia.biz (7' | howtostartanllccom [4  searchalot.com [ | keywordsuggests.com (4]
pgaa.com (4 | petfirst.com [4 = 100searchengines.com [4'  cbwm.com (4 bingj.com (7 | ask.com [
mypetsmart.com (7' | articlecatalog.com [ = windowssearch-exp.com [

Readability « Average readability score of top 10 URLs: 50

Text length « Recommended text length: 1878 words

You can also see the list of resources from which your rivals get their backlinks.
Ranking among the top players requires you to have similar backlink profiles, so
try using this list for outreach.

The average readability and text length will tell you what your audience is
expecting from a text. Though long content on average ranks higher, if the
typical content in your niche is 600 words, think twice before creating a 5000-
word longread.

Now, you can go directly to SEO Writing Assistant to make sure you're creating
a perfectly optimized text that complies with recommendations we've provided
to you before.

When your text is ready, or even before, you should think about the channels to
distribute your content. Some of them require nothing but a link, some demand a
certain format, but in all cases, content distribution is one of the most important
elements of your content strategy.


https://www.semrush.com/swa/?sm2workspace=content-marketing&utm_source=pdf&utm_medium=pdfEN&utm_campaign=Content_Marketers_2
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Content Distribution

Writing new text is not enough, it has to be distributed properly for better visibility.

By distribution we mean promotion on social media, getting backlinks and
posting it on external resources.

This step is very important for two reasons:

OAII SEOs know that getting organic If you are writing for external
positions takes time, sometimes blogs, there might be specific
up to a year, and that is why no requirements for the texts that
agency will promise quick results. need to be considered even before
But good promotion increases your content creation.

chances of being noticed.

Proper distribution is crucial for your content success, so we gathered a list of
recommendations on how to simplify the process with SEMrush tools.

External Resources

@ Tools to use: Brand Monitoring Tool

@ Find ideas for outreach and link building.

If you want your content to be published on a partner blog or any other media,
there are several steps you need to take:

® Find relevant resources.
® Get in touch with them and agree on the publication.

® Write copy for that site or adapt your already created material based on
their requirements.


https://www.semrush.com/mentions/?sm2workspace=content-marketing&utm_source=pdf&utm_medium=pdfEN&utm_campaign=Content_Marketers_2
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Mentions opportunities

The first step in content distribution is to make a list of all the most authoritative
resources in your niche or industry and get in touch with them. However, if their
number is limited and some of them are too big to approach, you can browse
your competitor’s distribution lists or industry keywords e.g. “content marketing”
to search for ideas.

In Brand Monitoring, you can find external resources that your competitors use
to publish their content or resources that cover topics related to your business.
To quickly browse through the gathered resources, use handy filters by:

e Traffic,

e BM score.

The filtering option will help you to understand how reputable and high-quality
a resource is to publish your content.

Mentions Statistics @@ Resources About tool

Campaign: mercedes EN @ Help
[ © web | » Twitter | | (%) May31-Aug 28, 2018 (last 90 days) |
| Actions v‘ ‘ Mentions v‘ E ‘ link to website v.‘ ‘ link to URL v‘ Advanced filters A ‘m|
Source: \ All v \ Tags: | All mentions v‘ BM score: ‘ 50 ‘ ‘ Traffic: \ All v | 01 Tracked domains (0)
") Favorite (0) () Trashed (3)

Applied Filters: | Clear all | [EINISSES {1 WIS 4

~1 Mentions 14,808

T (%) 2017 Mercedes-Benz C-Class 4matic Coupe - Nav, Keyless Go & Sport - Brampton Domain

$49,959 www.autotrader.ca 7'

Aug 28,2018 10:09 Web: www.autotrader.ca no backlink BM Score: 66

Buying Certified gets you: Reassurance: 150-point certification-inspection, all authorized Mercedes- Trafficc High

Benz Parts. Estimated Reach: 7,068
*add tag =4 Track domain

@ Block domain

71 (%) Audi Q8 S-Line review: a luxury 4x4 coupé with off-road pretensions Domain
Aug 28,2018 06:46  News: www.telegraph.co.uk  Author: Andrew English no backlink {1} www.telegraph.co.uk (2
Mercedes-Benz GLE-Class Coupe from £63,860 Smoothed out and borderline bland entry te the BM Score: 83
market. Trafficc High
+ add tag Estimated Reach: 10,080

=+ Track domain
@ Block domain

If some of the domains that mention your brand = oomin
name are of no interest to you, they can be blocked = # wwwauemebilecon &
from further research. e

Estimated Reach: 176

= Track domain

@ Block domain
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Backlink Opportunities

Publishing content on your own blog, you gain additional traffic and find potential
leads, that is why it's a better tactic; however, guest publications are a great
means of promotion. Getting backlinks from partner resources is a valuable
source of referral traffic.

To find opportunities for backlinks, you
can also use Brand Monitoring. The
resources that mention your brand
name are already interested in your

‘ link to website v‘ ‘ linkto URL |

www.mercedes-benz.com !

: Don't Filter
product, so contacting them makes
total sense. O With link
Mo link

And if they mention your competitor's
name, they might also have backlinks
to their sites or to a certain URL.

| Type in domain

To check this, use the Backlinks filter.
These sites can be great for outreach, too.

Using the Backlinks report in the ‘Statistics’ tab, you can identify the type of
content on your competitor's or your website that gets the highest number
of backlinks and traffic from external resources. The Top Backlinks’ table will
show you in detail your best pages to offer to a certain publisher, so that you can
get a backlink.

Top Backlinks If you click on the
mentions’ number,

. 5. Bioeforapmoirohmee e ooy oo e you'll see a list of these

i s Bttt mentions and resources

5%  httpy//www.mercedes-benz.com (7

7 5%  httpy//www.mercedes-benz.com/en/ (2

they are found on.

6 5%  httpsy//www.mercedes-benz.com.au/ (7

6 5% ps) .mercedes-benz. des-be E tralia/ (2

s 4%  http://www.mercedes-benz.com/ 2

4 3% s .mercedes-benz. i 2]
4 3%  https;//www.mercedes-benz.com/c-class/int/en/ 2

4 3%  https://www.mercedes-benz.com 2

m Page: [ 1 of 7
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Social Media Distribution

@ Tools to use: Social Media Poster

@ Cross-network publishing, scheduling and analytics in a single tab.

Once your content is ready, you need to start thinking about how to distribute it
effectively. Considering that each social network has its own rules and audience,
your content needs to be presented in different ways to match the expectations
of a particular social network. For a social media professional this means posting
copious volumes of material every single day.

Dashboard > Projects » semrush.com » Social Media Poster

Social Media Poster: semrush.com

Calendar = Queue Published Drafts Analytics Contentideas

All profiles v | # New post

All profiles

Sep 17,2018 [ > Today - - - - — -~ _ _ _ 1 _

¥ SEMrush 21 22 23 24 25 26 |27 |28 29 30 31 Sep1 2

@ N SEMrush gust 28 Wed, August 29 Thu, August 30
Q@SEMrush
'Addprnﬁlel > f Connect Facebook

W Connect Twitter
Bt [©] Connect Instagram

in Connect Linkedin

With SEMrush Social Media Poster, you can schedule your Facebook, Twitter,
LinkedIn and Instagram posts for weeks ahead and let the tool do the rest. If
you like things a certain way, you can create a personalized posting schedule
and your posts will go live at preset times every day.
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Dashboard » Projects » SEOquake » Social Media Poster ﬁcettingStartEdGuida EJUserManual ESend feedback
Social Media Poster: SEOquake

Calendar = Queue Published Drafts Analytics Contentideas

All profiles v | New draft ® Europe/London

[ Setup Social Media Tracker ] H: Settings

Month v % SEEROIB B | | =Ml = s= =y e i e mm e owr i oseofl me s mw = osm =y omes [a= ome pm osmo ome omm ool e oo =a o 5= om0 ous

27 28 29 30 31 Sepl1 2 3 4 5 6 7 8 9 10 1 12 13 14 15 16 17 18 18 20 21 22 23 24 25 26 27 28 29 30
Mon Tue Wed Thu Fri Sat Sun
27 28 29 30 31 Sep 1 2 Fri,Sep 7 < >
12:56
Analyze competitors  *
3 4 5 6 7 8 9 with SEMrush
 12:00 f 12:00 o 12:55 f 1256 @ *
(@ 16:00 in 12:55 @ 12:56
12:56
10 11 12 13 14 15 16 Traffic Analytics
f 12:00 f 12:54 G 12:57 hetp://bit.ly/2NMXW
[©) 12:00 in 12:54 o @
17 18 19 20 21 22 23 £ New post
24 25 26 27 28 29 30

If you had no time to find an image for your post, or were simply lacking the
inspiration to finish it, create draft posts and come back to them whenever you're
ready.

Remember that posting just promotional content is never a good idea and your
strategy must have a mix of everything, including entertainment, news and
events inyour niche, etc. This is where the Content Ideas feature comes in handy:
simply connect RSS feeds from your favorite blogs and share great posts with
your audience in one click.

Calendar Queue Published Drafts Analytics = Content ideas

T N

Content ideas for ¥ SEMrush 7

Aug 29,2018-11:13 (O Search Engine Journal X Dismiss| ) Schedule Y SerdEre s e

SEO Community Resists Threats to Regulate Google Search by @martinibuster S Rdd R TeEa FaadE
http://tracking.feedpress.it/link/13962/10177402 2

Aug 28, 2018 - 23:06 (® search Engine Journal

Instagram Lets Users Apply to Become Verified by @MattGSouthern
http:/ftracking.feedpress.it/link/13962/10172793 (2

Aug 28,2018 - 14:45 (@ search Engine Journal

The 7 Worst Link Building Myths Holding Back Your Campaign by @krisjonescom
http://tracking.feedpress.it/link/13962/10169102 (2
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Content Performance

Monitoring is truly the main trend of the
century. We monitor everything, from
the number of steps we take, to our
sleeping cycles. The same applies to
the content in which you have already
invested so much. Performance
monitoring is crucial both for the
evaluation of the efficiency of your
efforts and for the future amplification
of your content strategy.

There are three main groups of metrics

SEO Outcomes

@ Tools to use: Post Tracking

you need to take into account and we
have already touched upon some of
theminthefirstchapter. Inthis partwelll
tell you how to apply your knowledge
not just to content audit but to general
evaluation of its performance.

@ Track the results of your SEO efforts.

Traffic

The first and foremost concern of every content creator or ordering customer is
how visible their content will be for search engines. Moreover, traffic is a good
indicator of the relevance of your materials.

Go to Post Tracking to check how much referral traffic has come to your domain
from a particular article since its publication.
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Dashboard > Projects > semrush.com > ContentAnalyzer = User manual
Content Analyzer: semrush.com

Content Audit | Post Tracking

+ New group #° Edit group

URL Referral Traffic Keywords Shares Backlinks
4 134 +79 7 +6 5-3K +2.4K 99 +51
‘ Add article Url to start tracking RLETG M Articles added: @F/A{)
Search by URL or title By resource By author By tag
Q search | | A v || au v || au v || Resetfilter
URL Referral traffic Keywords (1) Shares Backlinks
Feb 02,2018 [E] Words: 2,228 73 3 2K 4 Daily changes
5 Brands Share Their Content Marketing Process no added +3 new +120 new +1 new
https://contentmarketinginstitute.com/2018/02/brands-marketing-process/ no lost no removed no removed
R N 7 suggested
contentmarketinginstitute.com Nichole DeMeré =+ add tag w T_op_contr‘\butur_s
Mar 12,2018 [£] Words: 1,540 55 q 514 30 Daily changes i
How to master copywriting for SEO | Search Engine Watch no added no added no added no added
https://searchenginewatch.com/2018/03/12/how-to-master-copywriting-for-seo/ no lost no removed no removed
searchenginewatch.com David Rosam + add tag » T_OD contrjbutors

You can also check the Organic search group in the Google Analytics report to
learn how much traffic your updated posts bring you and how well your new
posts perform.

Here's the roadmap for you:

Google Analytics - Acquisition > All Traffic > Channels > Check the Organic search

Backlinks

All SEO experts agree that backlinks are an important ranking factor, it's what
makes them crucial when assessing how well your content performs. In addition,
contemplating your competitors’ backlinks can help you pinpoint prospective PR
channels.

The Post Tracking tool lets you monitor the changes in your backlink profile and
see if the optimized articles turn out to be more effective in terms of backlinks.

Switch to the Daily changes report to delve deeper into backlink trends and
your progress.
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Backlinks trend

250 August 2,2018

Changes H
200 Total 179
- — ¢—t—0—t——t——t—o—o—o
150
100
50
0
Jul22 Jul29 Aug 5 Aug 12 Aug 19 Aug 26

Would like to see more backlink data?

Go to the Backlinks report and get all the necessary information, such as Page
Score, Trust Score, anchor texts, and much more!

Go to Backlinks

The tool will prompt you to go directly to Backlink Analytics to get more insights
into backlink data in just a click.

Keywords

Eveninthis age of progress and innovation SEQ is still very much about keywords.
And the new list you have created based on the recommendations from previous
chapters should definitely affect your rankings.

Visibility Trend
content marketing process (3) share market process (29) marketing process (20)

0 f
August 31,2018

20 E o “ @ content marketi... 3 =0
! 074¢———“ @ share market pr... 29 r'
o

40 2 e ° ° ‘ @® marketing proc... 20 ‘
=
® L] L] L)

60 5 /
]
- L]

80 E . . o/

100
Aug 19 Aug 21 Aug 23 Aug 25 Aug 27 Aug 29 Aug 31

Monitor your articles’ visibility in the Post Tracking tool to find out if you have
used all the keyword options available to their fullest.
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Engagement Metrics

@ Tools to use: Post Tracking

@ Check how engaging your content is.

Let's see if your content can not just attract users, but make them express their
feelings explicitly.

Shares

It's always heartwarming to know that people like what you're doing, and it's even
more pleasant when you see them tell their friends and colleagues about it.

You can find all the information concerning shares in the ‘Post Tracking’ tab of
the SEMrush Content Analyzer.

URL = Referral traffic (=) Keywords Shares © Backlinks =

Dec 12,2017 | [E] Words: 809 nfa 4 430 2 Daily changes m|
How to Generate Content Ideas with Topic Research } new no added
https://www.semrush.com/blog/semrush-topic-reseal [Z Shares 430 View changes .5 eq no removed

+ add resource Nikolai Boroda + add tag f 264 +264 changes bp contributors
L 4 166 no changes

Jun21,2018 [E] words: 1,770 WE] 5 Z33 7 Daily changes (i
How to Create SEO Friendly Content with SEMrush for semrush.com no added +55 new no added

To see the value of each like and share in Twitter, click the Top contributors button.

Dec12,2017 | [E] Words: 809 nfa 4 430 2 Daily changes m

How to Generate Content Ideas with Topic Research for semrush.com no added +264 new no added
https://www.semrush.com/blog/semrush-topic-resea [ no lost no removed no removed
+ add resource Nikolai Boroda + add tag

W Top contributors

This will give you information about how influential the people who shared your
piece of content are. Sorting them by the number of followers can show you the
coverage that your content gained.
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TOP contributors on Twitter

Show result based on the number of: Tweets  Followers

Contributors Tweets Followers

229K 10K

Felix Thea @FelixThea Sep 30,2017

Long-term SEO: Proving the value now http://selnd.com/2eKFy5i

Jumpfactor Marketing @JumpfactorMedia Dec 19,2017 7.6K 4.5K
2 Understanding the value of long-term #SEO via @sengineland http://selnd.com/2fGB6Kz #inbound

marketing

Internet Presence @islandip Jun 28,2017 7.3K 2.4K
3 Had a Client challenge me on the 'Value' of SEO. This article helped me formulate an effective respo

nse. http://ow.ly/GFkm30d1kFu #SEO

Imajayne @ImajaynePortal Jul 30, 2017 5.3K 1.9K
4

Long-term SEQ: Proving the value now http://selnd.com/2e7lJS]

7.3K 1.3K

Zamir Javer @ZamirJaver Apr17,2017

5 Understanding the value of long-term #SEO via @sengineland http://selnd.com/2FGB6Kz #inbound
marketing

You can also check how each post's shares grew over time in the Daily changes tab.

Shares Growth
O all (100%) Facebook (25.12%) Twitter (74.88%)
409 July 19,2018
® Facebook 49
300 ® Twitter 165
® Total 214
G 0—0—0-0-8-0-8-g—0=0-0—0-0—0—08—0-0—0—8
200

Jun 24 Jul1 Jul8 Jul 15 Jul22 Jul 29 Aug 5
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Mentions and comments

Mentions don't just prove that your content is engaging enough to make people
put the word out about it, they can bring you real clients and PR opportunities.

Maybe opinion leaders and local influencers are already talking about you. To see
the resources that mention your website or your brand choose the Mentions tab
in the Brand Monitoring tool.

Campaign: mercedes EN Q el
l % Web | o Twitter | | % Jun1-Aug 29,2018 (last 90 days)
| Actions w ‘ ‘ Mentions | m | link to website v | ‘ linkto URL Advanced filters v ‘ X Save filter view |
~I Mentions 48,424
~1 (%) Uber, Toyota sign $500M deal to put self-driving tech into Sienna minivans Domain
Aug 29,2018 11:35 ‘Web: arstechnica.com no backlink @ arstechnica.com 2
And in January 2017, Daimler (which owns Mercedes-Benz) revealed that it plans to eventually use BM Score: 82
Uber's network to offer rides in autonomous vehicles that ... Traffic: High
+ add tag Estimated Reach: 6,282
= Track domain
@ Block domain

(%) BNSF Annual Review 2016 Domain
Aug 29,2018 11:28  Web: www.bnsf.com no backlink E www.bnsF.com [
We were also honored to be presented with the Customer Experience Award by Mercedes-Benz and BM Score: 61
Commitment to Innovation and Partnership recognition by Fiat ... Traffic: High

+ add tag Estimated Reach: 11,095

=+ Track domain
@ Block domain

Mentions can be filtered by source, period, presence or absence of backlink to let
you gain a better understanding of what exactly may trigger them.

Brand Monitoring also allows you to see how much traffic you get from a mention,
depending on whether a mentioning resource has a backlink to you or not.

If you have a backlink from a resource that mentioned you, connect your Google
Analytics account in the ‘Statistics’ tab to access your referral traffic data. The Top
Backlinks’ table now will refill with Visits data, which allows you to see and assess
the amount of referral traffic from all of your backlink mentions to your particular
landing page or URL.
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Top Backlinks | @] [ eor |
Mentions Proportion  URL visits
283 40% 24M
57 8% 24M
34 5% 6,157
25 4% 24M
13 2% 627K
10 1% 24M

If you get a mention without a backlink, you can still quickly estimate the
approximate reach you get with this mention. To do so, go back to the ‘Mentions’
tab and look for the Traffic’ and ‘Estimate reach’ lines of any mention under the
mentioner's domain name.

~1 (%) Uber, Toyota sign $500M deal to put self-driving tech into Sienna minivans Domain
Aug 29,2018 11:35  Web: arstechnica.com no backlink @ arstechnica.com [
And in January 2017, Daimler (which owns Mercedes-Benz) revealed that it plans to eventually use BM Score: 82
Uber's network to offer rides in autonemous vehicles that ... TenEfim  Link
+ add tag High - this domain has the highest traffic

among all domains with your mentions.
You can get the exact traffic value in our
Traffic Analytics tool

Countries with the largest traffic:

United States of Ameri
~1 () BNSF Annual Review 2016 e R e

== India
Aug 29,2018 11:28  Web: www.bnsf.com no backlink
[+l Canada
We were also honored to be presented with the Customer Experience Award by Mercedes-Benz anu | wmore. v
Commitment to Innovation and Partnership recognition by Fiat ... Traffic: High
+ add tag Estimated Reach: 11,095

= Track domain
@ Block domain

And if you see one of your posts mentioned in some respectable media, don't
forget to check the Comments section directly in the mentioning article.
Comments often mean more than likes and shares combined. If someone
is eager to spend their time sending you feedback, your content definitely
strikes a chord.



Content
Management



= 41/46

Content Management

@ Tools to use: Marketing Calendar

@ Manage all your campaigns from one place.

When developing a content strategy or
just creating texts for a company blog,
you cant neglect teamwork. And this
might be either a gift from above or a
real trouble spot with all the deadlines,
interconnections and editorial issues.
SEMrush content managers and
blog contributors have weathered
numerous marketing campaigns and
deeply understand your needs.

To assist them we developed the

Marketing Calendar, a tool that helps
writers meet deadlines and manage
multiple tasks with ease. An editor no
longer has to do ten things at once as she
has an all-round tool to fix all the issues.

Simple task management and the
possibility to leave comments on
campaigns and activities are just a few
of the useful features we offer.
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Converge your campaigns

Managing several content campaigns can be tricky until you find a solution to
monitor them in real time. Having access to every campaign task is an additional
advantage.

Marketing Calendar My Calendar v @ Q] (] [ e members | por | 1]

Timezone: UTC +00:00 UTC Now: August 29, 2018 2:24 PM

Calendar Campaigns  Activities My Tasks + New campaign
‘ Day Year ‘ |( | 5] Nov2018 ‘)‘ ‘ Today ‘ ‘ & Export €SV ‘

Sun Mon Tue Wed Thu Fri Sat
28 29 30 31 Nov 1 2 3
12:00 PM n
Start of the campaign
& 1/2
4 5 6 7 8 9 10
12:00 PM n 12:00 PM n 12:00 PM 1+ ] 12:00 PM n
How te develop content Thanksgiving gift ideas What is social listening Brainstorm blogpost
marketing strate: ideas
gy @
Lon read
. ®o2 s
™ 2/5
12:00 PM n
Newsletter

In Marketing Calendar, you can assign a color to each campaign, add the main
activities you're planning (each activity would have a separate card) and give
each card a tag for quick filtering.
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Call your co-workers

As soon as you share the calendar with your colleagues you'll need to have the
information about all the tasks and their performers at any moment.

Calendar = Campaigns = Activities My Tasks

Search campaign Owner
Enter a campaign | ‘ Select owners v ‘ [ Apply filter

Campaign Title = End Date -  Duration o  Activities 5  Owner o

. Product Launch Campaign Dec3,2018 Dec 13,2018 11 days 1 B Evgenia S W
. New Year Campaign Nov 26, 2018 Dec31,2018  amonth 0 B Evgenia S W
. Social Listening Campaign Nov1,2018 Nov 30,2018  amonth 2 B Evgenia S
. Thanksgiving Day Nowv1,2018 Nov 22,2018 22 days 1 a Evgenia S W
. Content Marketing Campaign Aug 29,2018 Sep 30,2018  amonth 2 B Evgenia S W

Page: of 1

You can also filter the information by campaign or by campaign owner for your
convenience.
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Manage your tasks in one place

Our tool also lets you see all the details concerning each activity and task (owner,
deadline, level of completion etc.) in one tab. All the changes made by your
colleagues are also displayed in real time.

How to develop content marketing strategy » @ setrecurrence @ Copy [ Delete | X

® Inprogress v

Due date Campaign Owner TaSkS
Nov 5,2018 12:00 PM @ Content Marketing Campaign £ a Evgenia (I

11
4 + addtag Text Draft

+ Addd ipti Aug 28, 2018 2:00 PM
escription

Header Design

@ Attachments [ Sep12,20182:00PM 2 Setassignee

Add from Google Drive
Cancel

& Comments

Enter your comment ‘

Add comment

& History  show

If you want to share the document
you're working on with teammates,

you can add it as an attachment to NOTIFICATIONS

a card. For the numerous marketers Friendly Reminder - 6 days 200

who use Google Drive to store and edit The task "Blog post uuda::' for "Dog Food Recipes:

. . Cooked with love" i “

files, we have added an integration AR R

allowing you to quickly add a doc, Friendly Reminder - 9 days ago

a O|del’ or any Other ﬂle from Google The task "Blag post update” for "Dog Food Recipes:

Drive tO the Card Cooked with love" is due by Oct 31, 2018 12:37 PM.
, . manager@dogfood.com - 10 days 200

To guarantee you wont miss any @ . .

. ’ assigned you to the "Blog post update” task For

important deadline we have added the the "Dog Food Recipes: Cooked with love"

Notifications feature to the calendar acknty:

home page. You'll be notified two days
before a task assigned to you is due.
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According to many studies, content marketing is
still one of the most effective digital marketing
techniques. As a result, is it one of the most popular
ones and definitely the most commonly applied. The
reality is that every company produces some kind
of digital content, but to distinguish yourself online
and help your business grow profits you need your
content to be of exceptional quality and value to your
readers.

It is without doubt a complicated task, but with a
systematic approach and a mighty toolset such
as SEMrush, your content marketing efforts can be
streamlined and taken to the next level.
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We love your feedback!

Was this study helpful? Is there something else about
content marketing that you are interested in? Drop us
a line at content-analyzer-feedback@semrush.com
and our next post will be about it!

semrush.com
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